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Parents and children benefitted from Parenting NI
services.

Almost 289,000

connected with Parenting NI
online.
Parenting NI also has:

f 11,694 Facebook followers
[2 5,586 Twitter followers
©) 2167 Instagram followers
. /80 podcast downloads
. 488 app downloads

W 239712 website hits
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Services
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received  video sessions Mme Participg
1m0 =P 2664
parents attended children indirectly
programmes / benefitted as
workshops. a result.
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104 fam|I|e§ parents supported via
supported in home  the Employee Wellbeing
visiting work Service and 175 parents
delivered over two  via the Parent Wellbeing
health trusts. Service.

H \| Odyssey
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167 86% of parents rated the
parents Odyssey, Parenting Your
participated in Teen programme as
consultations. “excellent’. 84%
reported less stress.
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Projects

ads

project
@ 35 Dads Talk sessions - 516
a dads attending.

’ 14 workshops with 188
dads attending.

316 parent
regiong| Sufvgoyok Part in the

14 programmes for parents
126 participants.

*including 25 mums

935 Organisationg engageq
"Attending the project has had a 1014 Practitioners o y
stabilising and calming ngaged
influence’
"A safe space to be with others
in the same position®

10,053

parents accessed online Family
Wellness Project support on the
Parenting NI website.
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The Dads Project,and Family Wellness Project are
supported by the National Lottery Community Fund
Northern Ireland

COMMUNITY
FUND
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Policy, Training & Engagement

.l Parenting Week 2021

# = During the week, social media

y activity included:
MVEVER L)

° . 0 153k Twitter impressions
Over 13k reached on Facebook
Over 4k accessed the website
during the campaign

34 meetings/calls with
policy makers

5 responses to external consultations ;g
including:

Stalking Bill 2 policy E-Briefs f
|ntegrated Care System (Equal Protection and Child Payment Policy)
DFI Road Safety Strategy

Deferred School Age % " d8 pare:.tmg a.rt|cles
o — onger reads on our website on topics parents
DOmeStIC and Sexual Abuse DE would like more information about)
Strategy and Violence « Famiy Finances _
. . e Spending Time with Children Post Covid
Against Women and Girls . Self Care
e Guide to WhatsApp
. . o Guide to Facebook
plus 5 commissions to carry out - Guide to YouTube Kids |
) ) e Helping Your Child Overcome Bullying
Consultat|ons W|th parents « Keeping Children Safe Online

Parenting NI's Big Parenting Survey 2021

From the 732 responses, some of the key findings included:-
» 87% of parents do not feel that they get enough support
» 57% of parents are more worried than hopeful about the future
o 32% of parents indicated the COVID pandemic has had a lot of
negative impact on their own emotional and mental health




